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ONLINE SURVEY

e 1003 participants, representing
1.4% of the total population base
of 71,300 (and a 47% increase in
the response rate from 2019.)

e Residents of
o Wanaka (44%)
o Queenstown (30%)

o Central Otago (26%)

Southland

District
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Ref: watt.nz
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What is your role in relation to household shopping?

| do all the

shoppingformy
household
27% | do mostof the

shoppingformy
household
40%
| only shop for
myself(live in
shared
household)
6%

What is your age?
1 only shopfor
myself(live alone)
3%

65+ years old

| don't do any of do some ofthe shopping
the shopping for my household
1% 23%

55-64 years old

What is the combined total income of your household?
| 4554 years old

$0 — $25k
35-44 years old ‘ 5%

over $150k
14%
$25k- $50k
14%

2534 years old

$125k- $150k
0-24 years old %

> $50k- $75k
g $100k- $125k 19%
17%

$75k- $100k
21%



WHAT INFLUENGES OUR CHOIGES?

The top three influences on our consumer choices in order of importance:

04

0.3

02

e Making healthy choices
e The impact on the environment and oceans
e Reducing waste to landfill

What factors influence your consumer choices
(% of total)
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“It is always a struggle
between price,
eco-friendly packaging

and healthiness” -
Female, 35-44, Wanaka

|

Convenience

Healthy choices

Impact on the environment and Like buying new things Minimal packaging Price
our oceans

7 Not important . 2 3 | 4 5 Extremely important

Reducing waste to landfill Trusted brand
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WHAT CONCERNS US?

e As consumers, a large majority of us are extremely or very concerned about the impact
our choices have on the environment.

e As expected, COVID-19 has impacted our behaviours and concerns. For
example, people are less likely than they were in 2019 to take their own
containers for takeaways or meat/deli products.

e Price is also more of an influence on consumer choice than it was in 2019.

89%  90%  89%

Extremelyorvery Extremely or very Extremely or very
concerned concerned concerned
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DO OUR BEHAVIOURS REFLECT THESE CONGERNS?

This is how many of us always or usually use our own (reusable):

Shopping bag:

Drink bottle:

Coffee cup:

Container for takeaways:

Container for meat/fish/deli:

“I always take a

And /or
reusable cup or
: ; forgo a coffee”
- Refill for pantry items: - Female, 45-54,

Queenstown

Buy fruit & veg unpackaged:
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HOW HAVE THINGS CHANGED SINCE 2019? Examples:

04

0.3

0.2

0.1

How often do you use a reusable cup when you have a takeaway drink?

04

0.3

0.2

Always Usually Sometimes  Once in a while  Thinking of Never and Other (not
doing unlikely to applicable, not
possible)
B 2019 2021
How often do you take a container for meat,
fish or deli items?
s [ [ | ‘
Always Usually Sometimes Onceina Thinking of Never and Other (not
while doing unlikely to applicable, not
possible)
B 2019 2021

More of us will now ‘always’ use a
reusable cup when having a takeaway
drink.

More of us will never use our own
container for meat/deli.

“I can never be
seen with a
single-use cup, it
would break my
daughter’s heart”
- Female, 55-64,
WWERELE

“No one advertises
that they allow
BYO containers”

- Female, 25-34,
Central Otago
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HOW HAVE THINGS CHANGED SINCE 2019? Examples:

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

Very or extremely concerned about
% of total (comparisonto 2019)

92%  ggop 91% 90% 88% 89% 92% g% :
84% goog
I l l I I I 71% i l I I I
Plasticin our oceans Amount of single use Wasteful use ofresources The envionmental impact of The amount of waste going The impact of waste on '
packaging being used cheap dothing and shoes into landfill dimate change

=2019 =2021

“We are extremely
environmentally conscious
in our household but the
issues we often face are

due to outside factors such
as recycling options”

- Female, 35-44,
Queenstown
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Use a reusable cup

when you have a take- reusable drink bottle
rather than buying shopping?

avay drink?

Take yourown Take yourown

vater?

u0-24 years old

Behaviours - % that ticked Always

Use reusable bags  |fyou buy take-away When you buy Take your own Refil oruse arefll  Look for something
reusable bags when  when buying fruitor  food take your own fruit/vegetables,  container when buying service for pantry and  second hand first

vegetables? containers? choose them meat, fish or deli household items?  before buying new?
unpackaged? items?

m2534yearsold ©3544yearsold wd554yearsold m5564yearsold w65+ years old

Get broken or
damaged items
repaired?



Behaviours - Regions
% ticked Always + Usually

Use a reusable cup when  Take your own reusable Take your own reusable  If you buy take-away food When you buy Use reusable bags when  Take your own container  Refill or use a refill service Look for something Get broken or damaged
you have a take-away drink bottle rather than bags when shopping?  take your own containers?  fruit/'vegetables, choose  buying fruit or vegetables? when buying meat, fish or  for pantry and household  second hand first before items repaired?
drink? buying water? them unpackaged? deli tems? items? buying new?

B Queenstownarea ||| Wanakaarea
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WHAT ARE THE BARRIERS THAT STOP US?

For those people who didn't ‘always’ bring their own reusable
bag/cup/bottle/containers, the main barriers were:

“I'm not thinking
ahead...combination of not
having the container to

hand and forgetfulness”
- Female, 45-54, Wanaka

“I DIDN'T THINK

I'D NEED IT “IT’'S NOT AN
OPTION”

(The same barriers as 2019)
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WHAT DOES THIS TELL US?

Our concerns and behaviours haven't changed significantly so cost is important. Covid

since 2019. also impacts hygiene practice
not keen on lots of exposure

to other peoples reused items
. if not sanitized.”
reusable Cups are becomlng more Commonplace. - Female, 35-44, Wanaka

Using your own bag and bottle is firmly the norm and

But, we still have a way to go, particularly when it comes to
using our own containers. In 2021, more people are ‘never
and unlikely to’ bring their own containers for takeaways or
meat/deli products than they were in 2019.

e Behaviours around repairing, shopping
secondhand first, and using pantry refill services
are complicated by accessibility, availability and
price. Overall people will ‘usually’ or ‘sometimes’
do these things but the presumption is that if
certain barriers (such as inaccessibility and
inconvenience) were removed they would do
them more often
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62% 62%
50% 49%
I I 40%
Workshops and Community events Online information Online Local shopping Talking to Brochure or flier

talks forums/social information others/sharing
media ideas




Others

7.8%
C&D waste/ sustainable building

2.9%
Making your own

71%
Repair
11.0%

Big picture & Influencing change
12.0%

Information about recycling
14.6%

Reducing waste and zero waste shopping
27.6%

Composting and growing food
16.9%
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AND THEY WANT MORE SUPPORT FROM BUSINESSES

e 81% of respondents would like businesses to encourage BYO
“| often feel that there is so

containers. : . : : much pressure on the end usg
A Yo and not enough on the

producers to change their
behaviours.”

packaging. . : , B Fcmale, 45-54, Wanaka

¢

e 85% would like busmesses to ask their suppllers to reduce

What would you like local businesses to do to help our community reduce waste?
% of total (multiple answers allowed)

100%

90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

Encouraging BYO Charging more br Give a discount br  Refill systems for  Sell goods with no Sell products in @ Reduce and recycle Ask their suppliers to
containers takeaway cups and BYO cups and products packaging recyclable packaging their own waste reduce packaging
containers containers

= 2019 =2021
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SOME IDEAS THAT COULD HEI.P»

e Businesses can encourage reuse through discounts for
bringing own container/cup/bag or training staff to say
“Thanks!” to customers that bring their own.

e Businesses work with suppliers to reduce the packaging
that comes with their products and help their customers
understand the supply chain.

e Celebrate and promote local businesses that encourage
BYO containers.

e Cup lending schemes, which are now prevalent in Wanaka
and growing in Queenstown and Central, provide an easy
solution when we forget.

e Keep a stash of different sized containers with your
shopping bags in the car.

e More awareness and education around online resources
and local information.
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YOU ALSO TOLD US...

You'd like to learn more about: General comments:

“I think the key to stopping people using
single-use products is to make it affordable and
“Home composting and community & convenient for them to do so. The coffee cup
commercial composting facilities.” program in Wanaka is fantastic; if you make it

; easy for consumers then it's a no-brainer.”

“Reducing construction waste”

“Recycling of larger items / circular product
stewardship” e “At the end of the day we the people should
pressure the government for legislations that
put the brunt of recycling into the companies'
obligations and of course the government
“Where | can go to learn or pay for someone should build proper recycling facilities”

to repair secondhand items”

“A local guide for which cafes and takeaways
allow people to bring their own containers”

e “Sometimes | think, why should | have to go out
“More everyday tips to incorporate into our of my way or pay more or go WithOUE something
family life” to avoid plastic when other people or
companies aren't doing anything and having a
much bigger impact than me, what's the
point?”

“How to help make manufacturers take
packaging seriously”

“How to recycle soft plastics e “Mainstreaming green actions is hard due to

convenience and time. It's not without
intention. I'd like to learn about probable
solutions. Small habit changes like shopping
bags: perfect example.”

“Information on national strategy(/ies) to
reduce/control waste and implement better
practices, in preparation for any future
technologies to manage and re-purpose it.”
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RESOURCES

e Wastebusters: :
-0 www.wastebusters.co.nz

e The Rubbish Trip:
o www.therubbishtrip.co.nz

e Plastic Free Wanaka (& local
shopping guide)
o www.plasticfreewanaka.co.nz

e Zero Waste Network
o  WWwWWw.zerowaste.co.nz

° Waste MINZ
o www.wasteminz.org.nz

e
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Love Food, Hate Waste:
o wwWw.lovefoodhatewaste.co.nz

Live Lightly:
o  www.livelightly.nz

The Great Eco Journey:
o www.thegreatecojourney.co.nz

QLDC rubbish & recycling:
o . www.gldc.govt.nz/services

CODC rubbish & recycling
o . www.codc.govt.nz/services
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http://www.wastebusters.co.nz
http://www.therubbishtrip.co.nz
http://www.plasticfreewanaka.co.nz
http://www.zerowaste.co.nz
http://www.wasteminz.org.nz
https://lovefoodhatewaste.co.nz
https://livelightly.nz
https://www.thegreatecojourney.co.nz/about
https://www.qldc.govt.nz/services/new-rubbish-and-recycling-service
https://www.codc.govt.nz/services/recycling-and-rubbish/Pages/default.aspx
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WHAT'S NEXT?

How we're going to use this
information:
® To inform future campaigns and
initiatives.
® To create helpful Workshops and
further online resources.

® To target our community

engagement activities to have
more impact.

A more detailed analysis of the survey
is on our website.

For more information or questions
- contact sophie@wastebusters.co.nz

Thank you to everyone who participated!
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