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ONLINE SURVEY

e 675 participants
e Residents of
o Wanaka (49%)

o Queenstown (36%)

Southland
District

o Central Otago (15%)

e 79% female-identifying

e 21% male-identifying

‘Dﬂ. 2 Ref: watt.nz
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65+ years old

55-64 years old

45-54 years old

35 - 44 yearsold

25-34 years old

0- 24 yearsold

What is your role in relation to household shopping?

1 do mostofthe

shopping for my__
household

I do alitheshopping
for my household
28%

Idosomeofthe
_shopping for my
household
22%

_ldon'tdoanyofthe & :

3 shopping
1%
ﬁ//
~—___ lonlyshopfor
myself (live alone)
2%

1 onlyshopfor myself
= (live inshared
household)
7%

What is the combined total income of your household?

prefer notto say.

13%
over $150,000 _
5% ¢

$125,001 - $150,000 _—
15%

$100,001- $125,000 N
13%

S0 - 525,000

_$25,001 - $50,000

550,001 - §75,000
19%

$75,001 - $100,000
20%
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? As consumers, a large majority of us are
WHAT co N CERN S U S £ extremely or very concerned about the

impact our choices have on the environment.

92%  91%  91%

Extremely or very Extremely or very Extremely or very
concerned concerned concerned
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Making healthy choices and the impact on the environment and our oceans are the biggest influénces,

Heaithy choices Impact on Minimal packaging Reducing wasteto Price Trusted brand Convenience
envronment and landfill
our oceans

ENotimportant M2 E3 w4 E5 B®Extremely Important
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DO OUR BEHAVIOURS REFLEGT THESE CONCERNS?

This is how many of us always or usually...

Use our own:

Shopping bag 98%
Drink bottle 93%
Coffee cup 56%

Takeaway container

12%
Container for meat, 79
fish, deli
Buy fruit/veg without 87%

packaging
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WHAT DOES THIS TELL US?

e Using your own bag and bottle has become the norm and
BYO coffee cups are over the halfway mark
e The nationwide plastic bag ban (2019), worked!
BUT

e \We have a long way to go, particularly with regards to using

(and educating about using) own cups and containers.
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- WHAT STOPS US USING OUR OWN?

Main reasons across all reusable options:

| “I DIDN'T THINK

I’'D NEED IT” “IT DIDN'T -
N “IT’S NOT AN
OCCUR TOME”  [RUNLAE
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Workshops and taks Communty events Online information Online forums/social Local shopping Taking to others/sharing Brochure or flier
mediagroups information ideas




Encouraging BYO Charging morefor Gweadiscountfor Refillsystemsfor Seligoodswithno  Sell productsin @ Reduce and recycle Ask their suppliers
containers takeaway cups and takeaway cups and products packaging recyciable packaging their ownwaste toreduce packaging
containers containers
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SOME IDEAS THAT COULD HELP }

e Businesses can encourage reuse through discounts for
bringing own container/cup/bag or training staff to say
“Thanks!” to customers that bring their own.

e Celebrate and promote local businesses that encourage
BYO containers.

e Cup lending programmes such as Again Again provide an
easy solution when we forget.

e Keep a stash of different sized containers with your
shopping bags in the car.

e More awareness of online resources and local information.
e Businesses can work with suppliers to reduce the

packaging that comes with their products and help their
customers understand the supply chain.
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DOES AGE OR REGION MAKE * T11- - ERENGE?

e Across all age groups there was no discernable
difference in attitudes and behaviours around
reducing and reusing.

e There was also no distinct differences in consumer
trends between Queenstown-Lakes, and Central
Otago areas.

e Household incomes didn't make a difference either.
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use areusable cup take adrink bottle take your own bags
when you have take- rather than buying when shopping?
away drink? waer?

mAlways mUsually m Sometimes

use areusable cup take adrink bottle take your own bags
when you have take- rather than buying ‘when shopping?
away drink? waer?

mAlways mUsually mSometimes

use areusable cup take adrink bottle take your own bags
when you have take- rather than buying when shopping?
away drink? water?

mAlways mUsually m Sometimes

Queenstown - % of total respondents (240)

if you buy take-away chooseunpackaged fruit use reusablebagsfor take acontainer when  look forsomething  get broken or damaged
food takeyour own and vegetables? fruit or vegetables?  buying meat, fish or delisecond hand first before items repaired?
containers? items? buying new?

mOnceinawhile mThinkingof doing  m Never and uniikely to  m Other (not applicable, not possible)

Wanaka - % of total respondents (332)

take acontainer when lock for something  get broken or damaged

If you buy take-away choose unpackaged use reusable bagsfor
items repaired?

food takeyour own fruit and vegetables?  fruit or vegetables?  buying meat, fish or delisecond hand first before
containers? items? buying new?

®m Onceinawhile  m Thinking of doing m Never and unfikely to @ Other (not applicable, not possible)

Central Otago - % of total respondents (103)

ifyou buy take-away  chooseunpackaged  usereusablebagsfor take acontainer when  look forsomething getbroken or damaged
food takeyour own  fruit and vegetables?  fruit or vegetables? buying meat, fish or delisecond hand first before items repaired?
containers? items? buying new?

wmOnceinawhile mThinkingof doing  m Never and unikey to  m Other (not appficable, not possible)




WHAT ELSE WE HEARD...

You'd like to learn more about:

e ‘“Fixing things economically and disposing of
tricky items better.”

e “How to recycle properly.”

e “Reducing waste whilst operating on a tight
family budget.”

e “How to pass laws that require producers to
take back packaging.”

e “Campaign to reduce this online shopping
mania.”

e “Composting.”
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General comments:

° “| believe the incentive should come from the seller
not the buyer.”

e “I'm happy to pay more..rather than sacrificing
something... | think environmental consciousness
should be about doing things well rather than not
doing.”

e - “Get retailers to use their range of packaging
options as a proactive marketing feature!”

e “Change needs to come from the government,
educating children...and penalties for not recycling

and using single use items.”

e  “If the restaurants do more promotion for bring
own container, many people would love it.”

e “How can we encourage small steps and new
habits?”
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RESOURCES

e Wastebusters:
-0 www.wastebusters.co.nz

e The Rubbish Trip:
o www.therubbishtrip.co.nz

e Plastic Free Wanaka
o www.plasticfreewanaka.co.nz

e Zero Waste Network
o  Www.zerowaste.co.nz

e Waste MINZ
o www.wasteminz.org.nz dn
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Love Food, Hate Waste:
o www.lovefoodhatewaste.co.nz

Live Lightly:
o  www.livelightly.nz

The Great Eco Journey:
o www.thegreatecojourney.co.nz

QLDC rubbish & recycling:
o . www.gldc.govt.nz/services

CODC rubbish & recycling
o . www.codc.govt.nz/services
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http://www.wastebusters.co.nz
http://www.therubbishtrip.co.nz
http://www.plasticfreewanaka.co.nz
http://www.zerowaste.co.nz
http://www.wasteminz.org.nz
https://lovefoodhatewaste.co.nz
https://livelightly.nz
https://www.thegreatecojourney.co.nz/about
https://www.qldc.govt.nz/services/new-rubbish-and-recycling-service
https://www.codc.govt.nz/services/recycling-and-rubbish/Pages/default.aspx
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WHAT’S NEXT?

How we're going to use this
information:
® To inform future campaigns and
initiatives.
® To create helpful Workshops and
further online resources.

® To target our community

engagement activities to have
more impact.

A more detailed analysis of the survey
is on our website.

For more information or questions
- contact sophie@wastebusters.co.nz

Thank you to everyone who participated!
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