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OBJECTIVES

The Resourceful Communities project aims
to make the link between global work on the
circular economy and local reduction and
reuse activities and initiatives.

As part of this project, Wastebusters ran an
online survey in June and July 2023, with the
objective of identifying the key barriers that
prevent reduce and reuse behaviour in the

- Queenstown Lakes and Central Otago
districts.

This is the third time we have run the survey
(following 2019 and 2021).

The results of the surveys are used to
improve the efficacy and impact of our
community engagement activities.

The survey was completed by 919 people
who reside in the Queenstown Lakes and
Central Otago areas, representing 1.3% of the
population.
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A circular economy is an alternative to
the traditional linear economy of make,
use, dispose.

The circular economy is one in which
nothing is wasted.
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Wanaka area

Queenstown area

Central Otago
area
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WHAT INFLUENCES OUR CHOICES?
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Price
Healthy choices
Environmental impact

" Waste

Convenience
Trusted brand
Packaging

Market & personal factors

Social factors

Quality and versatility

Ethical & environmental concerns
Food factors

Conveniences

Minimalism

Packaging

“Love that a discount
often a perk but the
biggest motivation is

that | am determined to
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“I'm very price
S sensitive at the
moment”
-Female, 40-44,
Queenstown

reduce waste” - Female,

50-54, Queenstown

“It's easier to buy fruit/veg
unpackaged if there are no
packaged items available. |
also wish they wouldn't
make the packaged items
cheaper. It makes it really
hard to do the right thing!”-
Female, 40-44, Wanaka
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COST OF LIVING IMPACT

“Cost of living remains primary issue of concern” to New Zealanders*

e The Kantar Better Futures 2023 report, created by the Sustainable Business Council, is a nationwide survey that
monitors “the issues New Zealanders care most deeply about”. The cost of living is ranked number one in the
top 10 concerns, with environmental concerns in the last four places.

e Our survey found that despite the challenges posed by the cost of living crisis, the majority of people are stlll
choosing to reuse and reduce. Notably, there was an upturn in the frequency of secondhand shopping (68%
always or usually, compared to 55% in 2021).

We are seeing ar
widespread de
range

of behavioural
measures 4

| look for claims

and labels for choices that are GG 53 v 8%
environmentally /animal friendly

I will make eco-conscious choices,
g =S N <o Y -12%
even if it is a bit more expensive

| encourage others to make
i i i I 3% ¥ -15%
sustainable choices whenever possible

New Zealanders needs to change
their diet to save our environment I 0% ¥ 7%

-/+%=vs 2022

Q: How much do you agree or with the
(Top 2 box Agree and Strongly agree) Base: 2021 = 1016 | 2023 = 500

AV Ssignificantly higher / lower than previous period 19

*
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CONCERNS ABOUT WASTE

How you ranked concerns about waste:
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30%

20%

10%

0%

The amount of waste going into landfill
Amount of single use packaging being used
Plastic in our oceans
The impact of waste on climate change

Wasteful use of resources

The environmental impact of cheap clothing and shoes

The amount of waste
going into landfill

Amount of single use
packaging being used

Plastic in our oceans

The impact of waste on
climate change

Wasteful use of
resources

The environmental
impact of cheap
clothing and shoes
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“If the supermarket likes
stickers so much, they can
keep them, thank you very

much.”
- Female, 45-49, Queenstown
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DO OUR BEHAVIOURS REFLEGT THESE CONGERNS?

This is how many of you always or usually use our own (reusable):

Shopping bag: -5% from 2021
Drink bottle: +3%
Coffee cup: -1%
Container for takeaways: 0%
Container for meat/fish/deli: 0%

“Reusable bags are in car,
And/or my bag has a bag, my
pockets have a bag..they
are stashed everywhere
Refill for pantry items: -5% so that we always have
them available” - Female,
50-54, Queenstown

Buy fruit & veg unpackaged: 1%
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Re-usable cup use over time: all participants

20%

2019 2021 2023

® Always @ Usually ¢ Sometimes @ Onceinawhile @ Thinking of doing
@ Never and unlikely to
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WHAT ARE THE BARRIERS THAT STOP US?

For those of you who didn’t ‘always’ bring their own reusable
bag/cup/bottle/containers, the main barriers were:

| “I DIDN'T THINK

I'D NEED IT” “IT DIDN'T e
N “IT’S NOT AN
OCCURTOME"  [REELEIK

(The same barriers as 2019 and 2021)
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WHAT MAKES IT EASIER FOR YOU

When asked “what does, or could, make it easier” to take
up reuse and reduce behaviours the responses were across
a few themes:

~ A discount for reuse and/or or charging for single use

Keeping your reusables handy in the car or by the
front door

Shop sighage encouraging BYO cups and containers
A loan option (for cups, containers etc)

More places where you can refill pantry items and
water bottles

Having more options and places to repair and shop
second hand

“Obvious signs saying that the

place encourages you to bring
your own containers.” - Female,
35-39, Wanaka
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“l think it would help if places
started charging extra for
takeaway containers, that way

there is incentive to
remember to bring my own.” -
Female, 35 -39, Wanaka

“Always keen on
more second-hand
shops - love them!” -
Female, 30 -34,
Queenstown

“Always keep bottle with
me - would be useful to
have more public spaces
to fill it up.” - Female,
25-29, Queenstown
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Advanced: | Experienced: | Intermediate: |  Starting out: lam  N/A: | am not
reduce & reuse reduce & reuse am doing all the doing a few inclined to reduce
whenever whenever basic things things & reuse
possible, and | possible
encourage others




LOCAL INFO & SUPPORT

e Food (baking, growing, preserving,
composting)

e Recycling (what, how)

e Advocacy (holding government and
corporations to account)

e Shopping (refill services, reducing waste)
e Repairs (how, where)

e Creating a sustainable home environment

“How to avoid generating
more waste in a normal

household at affordable
prices.” - Female, 35-39,
Wanaka
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“How to make snacks that
are usually bought at the
supermarket at home,

and how to repair
different items” - Female,
15-19, Wanaka

Online information & resources
Community events

Talking to others/sharing ideas
In-person workshops and talks
Online forums/social media

Podcasts %‘

Brochures / flyers
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YOU WANT MORE SUPPORT FROM BUSINESSES

% agree or strongly agree that businesses should...

e Ask their suppliers to reduce packaging 94%

“Encourage and
advertise the [reuse]
94% options so we know.

5 .
Reduce and recycle their own waste D Permale, 40-45. Wanaka

e Have refill systems for products 93%
e Give discounts for BYO cups & containers 93%
e Encourage BYO containers 92%
e Sell goods without packaging 9%
e Sell products in recyclable packaging 86%
e Charge more for single-use cups or containers 77% ,‘,

x4
o
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FUTURE OPPORTUNITIES

How we're going to use this information:

e To inform future campaigns and initiatives
e To create helpful workshops and further online resources

e ' To target our community engagement activities to have
more impact

e To set in motion a culture change with local retailers and
food businesses to encourage consumers to BYO
containers and cups

e To inform future iterations of our recently launched ‘Low
Waste Living’ programme which aims to help our
community reduce their household waste

For more information or questions contact
sophie@wastebusters.co.nz

Thank you to everyone who participated!
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