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Objective of research
The overarching objective of the survey was to identify the barriers preventing reduce and reuse behaviour in the Queenstown
Lakes and Central Otago districts.

This is the third time we have run the Resourceful Communities survey (following on from 2019 and 2021), and the research has
enabled us to build a cumulative understanding of these barriers as well as determine the effectiveness of our campaigns. This year
we also introduced a series of questions that asked participants what encouraged or facilitated their reuse behaviours, and asked
them to self identify where they are at on their waste reduction journey.

As in previous years, the results of the survey will be used to improve the efficacy and impact of our community engagement
activities.

The objective was achieved through the completion of online surveys by 919 people who reside in the Queenstown Lakes and
Central Otago districts (compared to 1003 in 2021; 675 in 2019).

Methodology

Sample Size - calculation

A target sample size of 596 responses was calculated using a confidence level of 95% and a 4% margin of error for the population
base of the Central Otago and Queenstown Lakes districts in 2021 and 2022 respectively (total 76,820).

Survey Design

The original survey questions were developed in 2019 by Wastebusters with input from Rebecca Prince-Ruiz, founder of Plastic Free
July. Ms Prince-Ruiz has extensive behaviour change expertise and she reviewed the survey questions and collection methodology.

In 2021 the questions were reviewed by Wastebusters to incorporate insights and feedback from the 2019 responses, with a few
changes made.

In 2023 we engaged a research expert, Sierra Alef-Defoe, to review our survey questions and methodology with the goal of
improving data accuracy. We also aimed to broaden the demographic of our respondents and improve their survey experience.
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Amendments were made based on her feedback, such as rephrasing questions and aligning our demographic categories with the
Council and Governmental categories for improved comparative data.

Survey completion

People primarily completed this survey via an online link to Survey Monkey provided in an email or on Wastebusters’ website and
social media pages.

The survey was promoted via:

● Wastebusters Facebook and Instagram pages, and shared on social media to community forums and groups.

● Wastebusters’ newsletter.

● Partners Sustainable Queenstown and QLDC - via social media and email.

● Direct emails to residents associations, community groups and sporting clubs.

The closure of Wastebusters in Alexandra on June 30th impacted the survey uptake and promotion in that area.

Prizes were donated by local businesses to incentivise responses. Both the prizes and advertising were more targeted to males than
in previous years to increase their participation.

Resourceful Communities Survey Report, published by Wastebusters, September 2023 5

© Wastebusters www.wastebusters.co.nz

http://www.wastebusters.co.nz


Key observations and insights

Reuse and reduce behaviours holding strong despite a challenging time for New Zealanders

● Respondents to our survey ranked price as the number one factor that influenced their consumers choices, followed by healthy
choices and environmental impact. This is a shift from the 2021 survey which found health the primary influencing factor,
followed by environmental impact, and the third most influential factor was price.

● Despite cost of living being a key cause of concern, reduce and reuse behaviours are holding strong. Across many behaviours
there were similar results to previous years and it is heartening that people are continuing to commit to sustainability in spite of
the challenges.

National context

● To provide national context we have referred to the Kantar Better Futures 2023 report, created by the Sustainable Business
Council. This is a nationwide survey of 1,000 kiwis that monitors “the issues New Zealanders care most deeply about”.

● In terms of the key issues to New Zealanders, the cost of living “remains our primary issue of concern”. It is ranked number one
in the top 10 concerns, above crime, affordable healthcare and housing, with environmental concerns in the last four places.

● The Better Futures report outlines the impact that the cost of living is having on certain behavioural measures like those we
addressed in our survey:

○ “New Zealanders continue to aspire to do the right thing. However intent is evolving faster than action - in fact action in
many cases is going backwards. We know that the cost of living is putting a significant handbrake on NZer’s ability to
choose the better option - even without factoring in the other well known barriers such as convenience, effort etc.”

○ We know that people's level of commitment to living a sustainable lifestyle has more than doubled over the last 10
years. However, it is equally clear that the barriers to enabling that lifestyle commitment have measurably increased in
the last 12 months.”
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Behaviours on the rise

● There was an upturn in the frequency of secondhand shopping (68% always or usually, compared to 55% in 2021).

● There was a significant upturn in the frequency of the use of reusable period products, this was especially so in the age groups
25 - 34 and 35 - 44 where over 50% of respondents said they “always” or “usually” use these products, a 36% and 40% shift
from the 2021 survey.

● There was a 10% shift in people’s intention to take their own containers for takeaway food. As part of Plastic Free July this year,
Wastebusters provided a number of hospitality outlets with BYO cup/container posters which may have contributed to this shift.

Barriers to taking action

● For behaviours with a high uptake, such as using BYO cups, bottles and bags, there are few barriers. The main ones are “I
forgot” or “I didn’t plan ahead”, the same findings as the 2019 and 2021 surveys, respectively. Deposit and return schemes for
reusable items have the potential to overcome these barriers.

● For behaviours that have a low uptake, there are more and varied barriers, for example: not being an option where they go; not
wanting to be a nuisance; and not having the right container are common, alongside “I forgot” or “I didn’t plan ahead”. For many,
it didn’t occur that they could reduce or reuse by bringing their own container for takeaways or deli items.

● For some of the low-uptake behaviours such as repairing, using a refill service, and shopping secondhand first, there are the
added complexities of accessibility, availability and price. For example, the only refill shop in Queenstown closed so there is no
option currently available. People indicate that they will “usually” or “sometimes” adopt these behaviours but it is presumed that
if certain barriers (such as inaccessibility and inconvenience) were removed they would do them more often.

Resourceful Communities Survey Report, published by Wastebusters, September 2023 7

© Wastebusters www.wastebusters.co.nz

http://www.wastebusters.co.nz


Incentivisation & support

● For people to adopt reduce and reuse behaviours, they need a range of support, from help understanding the issues and being
motivated to change, to incentivisation from businesses and, more than ever, accessible and low-cost alternatives, for example a
cup/container lending scheme for when they forget their own. To create a permanent habit, ongoing support such as online
resources and education is key.

● When asked “what does, or could, make it easier” to perform some of these reuse behaviours, a significant percent mentioned a
discount incentive. People want to be encouraged to reuse, whether through shop signage and/or discounted products. The
majority of respondents also noted that a loan option (for cups, containers etc) would make it easier to reuse; this is the ideal
counter to the common barrier of “I forgot” or “I didn’t plan ahead”.

● People want businesses to do more to support their waste minimisation efforts. For example, 93% agree or strongly agree that
businesses should give discounts for BYO cups and containers. 94% agree or strongly agree that businesses should ask their
suppliers to reduce packaging, and 93% would like businesses to have refill systems for products. The Better Future 2023
report found that “⅔ of New Zealanders still believe that businesses are […] not doing enough”.

● People want support mainly via online resources and community events, followed by talking to others/sharing ideas and
in-person workshops.

● They want to learn more about:

○ food (baking, growing, preserving, composting)

○ recycling (what, how)

○ advocacy (holding government and corporations to account)

○ shopping (refill services, reducing waste)

○ repairs (how, where)

○ creating a sustainable home environment
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Respondents

● 919 participants in total, representing 1.3% of the total population base of 71,000.

● Respondents were residents of Wānaka (59.5%), Queenstown (32%) and Central Otago (9%). This follows a similar pattern to
previous years with Wānaka being the most represented area and Central Otago the least. The closure of Wastebusters in
Alexandra on June 30th impacted the survey uptake and promotion in that area.

● With the large majority of respondents (91%) being in the Queenstown Lakes area, demographic data has been compared to
QLDC census data, rather than Central Otago District Council (CODC) or a combination.

● The respondents make up a fairly representative sample of the population (see comparative graph with QLDC population data)
but with some over-representation in the 30-59 year age bracket.

Respondents by region 2023 Respondents by region compared to previous years
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Age groups: Respondents vs QLDC
Income: Respondents vs QLDC

Respondents by gender
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Behaviour analysis
For ten different behaviours, such as using reusable cups, bags and bottles, participants were asked how regularly they did this.

Answer options

● Always

● Usually

● Sometimes

● Once in a while

● Thinking of doing

● Never and don’t plan to

● Other (not applicable, not possible)

If the response was anything other than “Always”, respondents were asked the follow up question about the barriers: "What stopped
you from doing this?” The list of options included common barriers such as ‘I forgot’ or ‘It wasn’t an option’.

This year we also introduced a series of questions that asked participants what encouraged or facilitated their reuse behaviours, for
example “What makes it easier for you to [use a reusable cup / bag/bottle etc]”. The answer for this was a free text field.
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Key behaviours insights

Note: With the low number of respondents from Central Otago (see ‘Respondents’ section’), and Queenstown/ Wānaka accounting
for 91%, comparison of results has only been made between Queenstown and Wānaka.

● Wānaka residents are 50% more likely than Queenstown residents to always shop secondhand first. Wānaka residents were
more likely to report “I didn’t plan to buy something” as a barrier, whereas Queenstown residents reported the barriers “It didn’t
occur to me” and “It’s too expensive”. Younger age groups were more likely than older to always shop secondhand first.

● Younger age groups were generally more likely to always carry a reusable drink bottle.

● Older age groups were generally more likely to always carry a reusable bag.

● The overall number of people always or usually using reusable cups is the same as 2019 and 2021, respectively (56%).

● Wānaka residents are 34% more likely than Queenstown residents to always use a reusable cup. Queenstown residents were
significantly more likely to report that reusable cups aren’t an option where they go, and that they don’t have a reusable cup. In
both Wānaka and Queenstown, the percentage of people who ‘always’ or ‘usually’ use a reusable cup has slightly declined.

● Queenstown residents were significantly more likely to say that BYO takeaway food containers isn’t an option where they shop
compared to Wānaka residents.

● Wānaka residents are four times more likely than Queenstown residents to always use refilleries, and more than twice as likely
to usually use refilleries, while Queenstown residents were significantly more likely than Wānaka residents to say “never and
unlikely to”. The one refill shop that was active in Queenstown has closed, leaving residents without a physical refill shop.
Queenstown residents were significantly more likely to report the barriers “it’s not an option where I shop” and “I don’t know
where to go”, whereas Wānaka residents were more likely to report the barriers “I forget” and “I’m not organised yet.”

● For behaviours such as repair, secondhand and refill options, the barriers can be complex and systemic such as accessibility,
availability and cost, i.e., people's intentions and values are not always reflected in their actions.
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Reusable cups

Frequency of reusable cup use

Barriers to reusable cups

1. I didn’t plan to buy a drink (53%)

2. I forget (49%)

3. I don’t have a reusable cup (12%)

4. It didn’t occur to me (7%)

Other: Reusable cup being dirty, metal cup share scheme burns finger, want less dishes, changes after Covid, always losing lids, pain
to carry reusable cup when walking.
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Promoters of reusable cups

● Discounts

● Loan cups

● Remembering

● Making a habit/keeping one in the car

✰ Key insights:Wānaka residents are 34% more likely than Queenstown residents to always use a reusable cup. Queenstown
residents were significantly more likely to report that reusable cups aren’t an option where they go, and that they don’t have a
reusable cup.

⤳ Trend:

2023: 56% always or usually

2021: 57% always or usually

2019: 56% always or usually

♦ Survey quotes:

What makes it easier for you to use a reusable cup when you have a take-away drink?

● “I keep one in the car and one in my work bag, although a discount would be great!”

● “Self respect / saving the planet”

● “Love that a discount is often a perk but the biggest motivation is that I am determined to reduce waste”

● “Loan cup provided by cafe and can be returned to any participating cafes! Discounts!”
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Reusable drink bottles
Frequency of reusable drink bottle use

Barriers to reusable drink bottle use

1. I forget (31%)

2. I didn’t think I’d need a drink (26%)

3. I don’t have a reusable drink bottle (17%)

4. It didn’t occur to me (11%)

Other: Don’t have a bag to put bottle in, annoying to carry, don’t like the local tap water.

Promoters of reusable drink bottle use

● Water refill stations being easily available

● Having a bottle with me

● Tap water being free when one has a bottle / not wanting to waste money on bottled water

● Having a good reusable water bottle

Resourceful Communities Survey Report, published by Wastebusters, September 2023 16

© Wastebusters www.wastebusters.co.nz

http://www.wastebusters.co.nz


✰ Key insights: Younger age groups were generally more likely to always carry a reusable drink bottle.

⤳ Trend:

2023: 95% always or usually

2021: 92% always or usually

2019: 93% always or usually

♦ Survey quotes:

What makes it easier for you to use a reusable drink bottle rather than
buying water?

● “Knowing where water stations are. Ask cafes occasionally.
Always have water bottle with me.”

● “Having a good quality bottle that keeps water cold in summer.
Always having it with me. Metal bottle doesn't break.”

● “Thinking about if I do buy the plastic bottle where will it end up
and how long will it stay in the ground for”

● “Don’t want to pay for something you can get freeeeee.”
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Reusable shopping bags

Frequency of reusable shopping bag use

Barriers to reusable shopping bag use

1. I forget (90%)

2. I didn’t plan to buy anything (21%)

3. It didn’t occur to me (8%)

Other: Likes getting the paper bags to use as bin liners, Click & Collect have bagged already, use a crate or box.

Promoters of reusable shopping bag use

● Keeping reusable bags in the car or in a purse

● Cheaper / avoid buying bags

Resourceful Communities Survey Report, published by Wastebusters, September 2023 18

© Wastebusters www.wastebusters.co.nz

http://www.wastebusters.co.nz


✰ Key insights: Older age groups were generally more likely to always carry a reusable bag.

⤳ Trend:

2023: 91% always or usually

2021: 96% always or usually

2019: 98% always or usually

♦ Survey quotes:

What makes it easier for you to take your own reusable bags when
shopping?

● “Have got ones that fold up really small and that live in my hand
bag.”

● “Leave them in the car. Charging for bags is awesome, big incentive
to remember your own. Grab a cardboard box from the shelves of
the supermarket to use as a bag. Bring a backpack when on bicycle.”

● “Reusable bags are in car, my bag has a bag, my pockets have a
bag, haha they are stashed everywhere so that we always have
them available”

● “Keep in the car. Get into the habit. Sometimes use boxes if we
forget.”
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Take-away food containers

Frequency of bringing own take-away food containers

Barriers to bringing own take-away food containers

1. I didn’t plan to get take-away (38%)

2. It didn’t occur to me (35%)

3. I forget (23%)

4. I don’t want to be a nuisance (20%)

5. It’s not an option where I go (18%)

6. I don’t have the right containers (16%)

Other: Order delivery or for pick-up, a lot to carry, didn’t know it was a possibility, believe the places they go don’t accept this,
believe that the take-away containers are recyclable/compostable anyway, like to reuse plastic take-away containers, the take-away
food is wrapped in paper (e.g., Ferg Burger or fish & chips), hygiene concerns, concerns about serving size, believing restaurant is
too busy to keep track of it.
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Promoters of bringing own take-away food containers

● Discounts

● Having containers handy, container swap programme

● More info/awareness/promotion of the option

● Remembering

● Solutions for delivery, pizza

✰ Key insights: Queenstown residents were significantly more
likely to say this isn’t an option where they shop compared to
Wānaka residents.

⤳ Trend:

2023: 7% always or usually

2021: 7% always or usually

2019: 12% always or usually

♦ Survey quotes:

What does, or could, make it easier for you to take your own containers when buying take-away food?

● “Discount, reference for best container sizes for order, ability to buy reusable container from vendor to use repeatedly”

● “Loan containers? Self cleaning facility/station (at restaurants/cafes, no limit where these could be) to give it a little rinse for
reuse.”

● “Obvious signs saying that the place encourages you to bring your own containers.”

● “A reminder on socials or websites.”

● “If all takeaways accepted them, I would use them all the time but I have been told a number of times they can only use their
own take away containers.”

● “Return discount for next meal.”
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Unpackaged fruits & veggies

Frequency of buying fruits & veggies unpackaged

Barriers to buying fruits & veggies unpackaged

1. Items I want are pre-packaged (42%)

2. I forget (13%)

3. It’s too expensive (13%)

4. It didn’t occur to me (12%)

5. I didn’t plan to buy fruits & vegetables (9%)

6. It’s not an option where I shop (9%)

Other: habit, freshness, ease of carrying lots of produce, concerns about produce getting bruised if it rolls around loose, order
groceries online, hygiene concerns, buy produce frozen, only way to get plastic bags for free
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Promoters of buying fruits & veggies unpackaged

● When unpackaged is more economical

● When it’s an option to buy them loose and not pre-packaged

● Can choose quantity for themself

● Able to pick better quality produce items

● Bringing one’s own bags for produce

⤳ Trend:

2023: 87% always or usually

2021: 88% always or usually

2019: 87% always or usually

♦ Survey quotes:

What makes it easier to buy your fruits/vegetables unpackaged?

● “Having them available as unpackaged. Sometimes the fruit or vegetable I want is not offered without packaging which
upsets me.”

● “Just a conscious choice to refuse pre-packaged fruit and veg. Now it's become natural. I also leave the stickers at the store.
If the supermarket likes stickers so much, they can keep them, thank you very much.”

● “It's easier to buy them unpackaged if there are no packaged items available. I also wish they wouldn't make the packaged
items cheaper (sometimes not always). It makes it really hard to do the right thing!”
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Reusable produce bags

Frequency of using reusable bags for produce

Barriers to using reusable bags for produce

1. I leave them loose (no bag) (48%)

2. I forget (27%)

3. I don’t have any produce bags (24%)

4. It didn’t occur to me (10%)

5. I didn’t plan to buy produce (6%)

Other: too many bags, mushrooms can be put in paper bags and everything else can be loose, the store has bags conveniently
available, mesh bags don’t keep produce as fresh as plastic, don’t want to pay for the extra weight of the bag, reuse plastic produce
bags as rubbish bags, certain produce only comes pre-packaged.
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Promoters to using reusable bags for produce

● Keeping bags handy, such as in the car / with general grocery bags

● Buying produce loose rather than in bags

● Single-use bags not available at store

⤻ Context: Plastic produce bags were included in the Government’s phase out of hard to recycle plastics on July 1st, 2023 and are
no longer available in stores.

⤳ Trend:

2023: 52% always or usually

2021: 65% always or usually

2019: 70% always or usually

♦ Survey quotes:

What makes it easier for you to use reusable bags when buying fruits or vegetables?

● “Encouraged by shop - I usually leave loose and put in our overall grocery bags.”

● “Not a drama, they all go to the checkout loose.”

● “Having the right size bag that can be "sealed" with a drawstring or similar to prevent the items from falling out.”

● “They live in my shopping bags and I would hate to use a single-use product - extreme guilt.”

● “I leave them loose (no bag).”
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Reusable containers for deli items

Frequency of using reusable containers for deli items

Barriers to using reusable containers for deli items

1. It didn’t occur to me (35%)

2. It’s not an option where I shop (28%)

3. I didn’t plan to buy meat, fish, or deli items (16%)

4. I forget (14%)

5. I don’t want to be a nuisance (12%)

Other: everything is pre-packaged where I shop, concerns about freshness, concerns about sanitation, don’t eat meat or buy deli
items, like to re-use the containers, hassle of carrying and washing containers, laziness or not being in the habit, not knowing it was
was a possibility, not encouraged by stores to do so, have tried it and not had a good experience, covid restrictions, don’t have
space for containers in a shared house or on a bike.
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Promoters of using reusable containers for deli items

● Discounts

● Encouragement from shops

● Making it known that it’s an option/ that it’s allowed

⤳ Trend:

2023: 4% always or usually

2021: 4% always or usually

2019: 7% always or usually

♦ Survey quotes:

What does, or could, make it easier for you to take your own container when buying meat, fish, or deli items?

● “Encourage and advertise the option so we know.”

● “Standard sizes, rewards system, discounts.”

● “Discounts for bringing own container, supermarkets not pre-packaging all meat products.”

● “Being supplied with the containers when I make my first purchase.”

● “An incentive to not forget or to actually think of it as an option, it's never occurred to me to do so.”

● “A sign encouraging it, container swap policy.”
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Refill service for pantry/household staples

Frequency of using refill service for pantry/household staples

Barriers to using a refill service

1. It’s too expensive (25%)

2. It’s not an option where I shop (23%)

3. I’m not organised yet (22%)

4. I don’t have the right containers (15%)

Other: Sanitation concerns, inconvenient to get to refill shop, not all items are refillable/available from refill services, having to go to
an additional shop, time consuming, pricing is not as transparent as with packaged food, cross-contamination concerns for people
with allergies, not remembering containers, concerns about freshness, refill shops in Queenstown have closed, laziness/not in habit,
brand preference, grocery delivery, perception that bulk buying is only for people who need things in large quantities.
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Promoters to using a refill service

● Cost effectiveness

● Having containers easily available

● Having time

● Supermarkets having refill options available

● Having refillery shops available (especially in Queenstown, where they have closed)

● More options of products that can be bought in bulk

⤳ Trend:

2023: 25% always or usually

2021: 30% always or usually

2019: 29% always or usually

⤻ Context: Queenstown refill shops closing

✰ Key insights:Wānaka residents are 4 times more likely than Queenstown residents to always use refilleries, while Queenstown
residents were significantly more likely than Wānaka residents to say “never and unlikely to”. Queenstown residents were
significantly more likely to report the barriers “it’s not an option where I shop” and “I don’t know where to go,” whereas Wānaka
residents were more likely to report the barriers “I forget” and “I’m not organised yet”.

♦ Survey quotes:

What does, or could, make it easier for you to refill or use a refilling service for pantry and household staples?

● “It would be nice if a refill was always cheaper, e.g. included in specials etc. Often the refill option stays at the same price when
packaged items are on special. That doesn't help the cause.”

● “Having containers available to buy at the refilling area that can be returned and swapped.”

● “Better explanation of how to shop refill and what containers to bring etc.”
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Shopping secondhand before buying new

Frequency of shopping secondhand before buying new

Barriers to shopping secondhand before buying new

1. Some things I prefer to buy new (73%)

2. It’s not something that can be bought secondhand (32%)

3. I didn’t plan to buy something (10%)

4. I don’t have time (10%)

Other: No warranty with secondhand, can’t find something readily available secondhand, hard to find something specific, work in an
industry where can get discounts, like having a return option, hard to find right size clothing, depends on the item, don’t like wearing
used clothes.
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Promoters to shopping secondhand before buying new

● More second-hand shops

● Affordability

● Facebook marketplace and groups

● Online options for secondhand shopping

● High quality second-hand options like consignment stores

● Well-organised secondhand shops

● More affordable postage

● Fair prices for second-hand items

⤳ Trend:

2023: 68% always or usually

2021: 55% always or usually

2019: 56% always or usually

✰ Key insights:Wānaka residents are 50% more likely than Queenstown residents to always shop used first. Wānaka residents
were more likely to report “I didn’t plan to buy something” as a barrier, whereas Queenstown residents reported the barriers “It didn’t
occur to me” and “It’s too expensive”. Younger age groups were more likely than older to always shop secondhand first.

♦ Survey quotes:

What does, or could, make it easier for you to look for something second hand first before buying new?

● “More second hand in area.”

● “Obviously a wastebusters in Queenstown.”

● “It's a risk buying second hand items online etc... I like to travel to Wastebusters but it would also be good if there was similar in
Queenstown.”

● “Better selection of secondhand shops in area, more options for online second hand.”

● “More trade fairs or communal car boot sale style mornings.”
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Repairing broken or damaged items

Frequency of repairing broken or damaged items

Barriers to repairing broken or damaged items

1. It’s cheaper to replace (47%)

2. I don’t know where to get it fixed (44%)

3. It’s too expensive (39%)

4. It’s not something that can be repaired (37%)

5. Item isn’t fixable (34%)

6. It’s easier to replace (31%)

7. It’s not an option where I live (17%)

8. I don’t have time (12%)

Other: Spare parts not available, don’t have repair equipment, in a rush, need more repair revolution events / to be able to repair
multiple things at one event, limited warranties, need a shoe cobbler in town, poor design of items makes them hard to repair, some
things beyond repair.
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Promoters to repairing broken or damaged items

● List of local repairers and transparent prices

● More repair services available locally

● Knowing how to do basic repairs

● Cheaper repairs

● More specialised repair services

● More affordable than buying new

⤳ Trend:

2023: 40% always or usually

2021: 41% always or usually

2019: 48% always or usually

♦ Survey quotes:

What does, or could, make it easier for you to get broken or damaged items repaired?

● “List of local repairers. Have more time in my life to fix things myself and go to repair event.”

● “More affordable or better knowledge base for fixing myself.”

● “Better visibility on parts, more shops offering repairs.”

● “More repairable items available.”

● “More repair services in town.”

● “A list of local repairers, things being made so they can be repaired.”
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How often do you…

Use your own straw or go without one

⤳ Trend:

2023: 66% always or usually

2021: 73% always or usually

2019: 78% always or usually

Buy in bulk

⤳ Trend:

2023: 33% always or usually

2021: 41% always or usually

2019: 41% always or usually

Resourceful Communities Survey Report, published by Wastebusters, September 2023 34

© Wastebusters www.wastebusters.co.nz

http://www.wastebusters.co.nz


Use reusable period products

⤳ Trend:

2023: 39% always or usually

2021: 27% always or usually

2019: 28% always or usually

Make your own cleaning or health products

⤳ Trend:

2023: 11% always or usually

2021: 12% always or usually

2019: 17% always or usually
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Delay purchases

⤳ Trend:

2023: 43% always or usually

2021: 37% always or usually

2019: 41% always or usually

Pay more for something you think will last longer

⤳ Trend:

2023: 66% always or usually

2021: 70% always or usually

2019: 72% always or usually
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Bake or make your own snacks (crackers, bars, oat milk)

⤳ Trend:

2023: 29% always or usually

2021: 32% always or usually

2019: 33% always or usually
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Factors influencing consumer choices
The 2023 Better Living survey found that the cost of living remains a primary issue of concern for New Zealanders. It is ranked
number one (at 72%) of the top 10 concerns, above crime, affordable healthcare and housing amongst other issues, with
environmental concerns in the last four places [see appendix]. This is reflected in the findings of our survey.

Ranked factors influencing consumer choices

1. Price 5. Convenience

2. Healthy choices 6. Trusted brand

3. Environmental impact 7. Packaging

4. Waste

Anything else?

● Market & personal factors

○ Advertising, media, consumerism, trends, social media, image

○ Sales

○ Impulse buys, want something, not thinking

○ Positive shopping experience, good customer service

○ Colour, design, preference

○ Habit

○ Airpoints

● Social factors

○ Reviews, word of mouth, recommendations, social media, friends and peers

○ Household preferences: family, children, teenagers, flatmates, partners
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● Quality and versatility

○ Quality, how long the item will last, reliability, durability

○ Reusability, practicality e.g. if something is multi-purpose, versatility

● Ethical and environmental concerns

○ Supporting local, local availability, NZ-made

○ Vegan, cruelty-free, ethical, no animal testing, animal welfare, fair trade, no child labour, labour standards

○ Sustainable production, carbon footprint, no palm oil

○ Avoiding greenwashing/companies that make false claims, brand transparency

● Food factors

○ Dietaries: dietary restrictions, celiac, vegan, diet

○ Organic ingredients, seasonal produce, freshness, free range meat

● Conveniences

○ Availability

○ Delivery costs

○ Getting everything in one shop

○ Being time poor

● Minimalism

○ Living in a tiny house/vehicle limits number of items one can have

○ Can it be rented/borrowed instead

● Packaging

○ Easy to open

○ No plastic
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♦ Survey quotes:

Are there any specific topics you are interested in learning more about?

● “The way the recycling system works and if things are truly being recycled.”

● “The impacts waste has on climate change”

● “Community composting”, “Composting of products such as supposed home compostable wrappers”

● “Live local recycling statistics and organic recycling options”

● “Banning plastic drink bottles eg coca cola & water”

● “Self reliance around growing own food”

● “How to know which electrical goods can be fixed before you buy them.”
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Concerns about waste

Ranked top concerns about waste

1. The amount of waste going into landfill

2. Amount of single use packaging being used

3. Plastic in our oceans

4. The impact of waste on climate change

5. Wasteful use of resources

6. The environmental impact of cheap clothing and shoes
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Reduce & reuse journey

Where are respondents on their reduce & reuse journey
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Resources for learning how to further reduce waste

Local information & support that would help people reduce waste

Online information & resources 52%

Community events 50%

Talking to others/sharing ideas 45%

In-person workshops and talks 40%

Online forums/social media 30%

Online workshops and talks 27%

Podcasts 22%

Brochures/flyers 12%

Topics people want to learn more about

● Food

○ Making oat milk, crackers, bars, stock; making things from scratch

○ Self reliance/food resilience: growing own food, gardening, foraging

○ Preserving, pickling, jar/jamming, fermenting

○ Composting & reducing food waste

● Recycling

○ What is/isn’t recyclable in the district

○ Plastic recycling in New Zealand

○ What happens to recycled items

● High-level change

○ Advocacy methods, influencing government and individuals

○ Holding corporations responsible
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● Repairs

○ Repairing, especially clothes/sewing/knitting, bikes, electronics, basic carpentry

○ Directory of repair services, shoe repair service

● Shopping & supply

○ Bulk buying and refill services

○ Reducing plastic packaging and holding businesses/suppliers accountable

● Sustainable home

○ Making health/beauty/ household cleaning products

○ Sustainably heating homes

○ Reducing water use, ie rainwater systems

○ Fast fashion, textiles, washing clothes

○ Sustainable solutions for pet food, tramping food, children/nappies

● General

○ How to make low-waste living more affordable

○ Creative ways to reuse/reduce, upcycle

○ Te Ao Māori perspectives

● Industrial & electronics

○ Consequences of electronic waste, how to reduce it

○ Business & construction waste reduction

○ Technologies such as solar panels, EVs

Resourceful Communities Survey Report, published by Wastebusters, September 2023 45

© Wastebusters www.wastebusters.co.nz

http://www.wastebusters.co.nz


Actions for local business
● 94% agree or strongly agree that business should ask their suppliers to reduce packaging

● 94% agree or strongly agree that businesses should reduce and recycle their own waste

● 93% agree or strongly agree that business should have refill systems for products

● 93% agree or strongly agree that businesses should give discounts for BYO cups & containers

● 92% agree or strongly agree that businesses should encourage BYO containers

● 91% agree or strongly agree that businesses should sell goods with no packaging

● 86% agree or strongly agree that businesses should sell products in recyclable packaging

● 77% agree or strongly agree that businesses should charge more for single-use cups or containers

Future opportunities and challenges
● This survey identified several areas of potential growth and change with regard to reduction and reuse awareness and

behaviour.

● Wastebusters will use the information gleaned to:
○ Inform future campaigns and initiatives
○ Create helpful workshops and further online resources
○ Target our community engagement activities to have more impact
○ Enable a culture change with local retailers and food businesses to encourage consumers to BYO containers and cups
○ Inform future iterations of our recently launched ‘Low Waste Living’ series which aims to inspire our community to reduce

their household waste.

● We plan to undertake this survey, or a similar survey, again to analyse if there has been a change in attitude and/or behaviour
around reduction and reuse in the Queenstown Lakes and Central Otago areas.
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